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ABSTRAK 
 

 Industri perjalanan umroh sangat rentan terhadap fluktuasi nilai tukar Rupiah 

terhadap Dolar Amerika Serikat karena sebagian besar komponen biaya dibayar 

dalam mata uang asing. Fenomena lonjakan kurs menjadi tantangan serius sekaligus 

menguji komitmen perusahaan dalam menjaga prinsip-prinsip syariah. Penelitian ini 

bertujuan menganalisis strategi penetapan harga paket umroh PT. Farfasa Nurul Qolbi 

dalam menghadapi fluktuasi nilai tukar serta penerapan prinsip syariah di dalamnya. 

 Penelitian ini menggunakan pendekatan kualitatif melalui wawancara 

mendalam dan analisis dokumenter terhadap brosur harga dari periode Oktober 2024 

hingga November 2025, yang dibandingkan dengan data kurs Bank Indonesia. 

Analisis data dikaitkan dengan teori Kotler dan Keller serta prinsip pemasaran syariah 

menurut M. Umer Chapra. 

 Hasil penelitian menunjukkan bahwa penetapan harga lebih ditentukan oleh 

faktor musim daripada fluktuasi kurs. Pada low season, harga stabil meskipun kurs 

naik 6,7%, sedangkan pada musim Ramadan dengan kurs yang sama, harga melonjak 

hingga 38,4%. Perusahaan menerapkan mekanisme buffer pricing dan sistem charter 

pesawat untuk mengunci harga di awal, sehingga mampu menyerap risiko kurs tanpa 

membebankannya kepada jamaah. Prinsip syariah tercermin dari pembatasan margin 

10%, transparansi informasi, serta penguncian harga yang menghilangkan unsur 

gharar dan zulm. 

 Penelitian ini menyimpulkan bahwa PT. Farfasa Nurul Qolbi berhasil 

menyeimbangkan mitigasi risiko ekonomi dengan prinsip syariah, sehingga mampu 

menjaga stabilitas harga dan kepercayaan jamaah dalam jangka panjang. Temuan ini 

memberikan kontribusi bagi literatur pemasaran syariah dan praktik industri travel 

umroh dalam merumuskan strategi harga yang responsif sekaligus berlandaskan etika 

bisnis Islam. 

 

Kata Kunci: Strategi Penetapan Harga, Fluktuasi Nilai Tukar, Prinsip Syariah, 

Umroh, Buffer Pricing 
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ABSTRACT 

 The umrah travel industry is highly vulnerable to fluctuations in the Rupiah 

exchange rate against the United States Dollar, as most cost components are paid in 

foreign currency. The phenomenon of exchange rate surges poses a serious challenge 

while simultaneously testing the company's commitment to upholding sharia 

principles. This study aims to analyze the pricing strategy of umrah packages at PT. 

Farfasa Nurul Qolbi in facing exchange rate fluctuations, as well as the 

implementation of sharia principles within it. 

 This study employs a qualitative approach through in-depth interviews and 

documentary analysis of price brochures from the period of October 2024 to 

November 2025, which were compared with exchange rate data from Bank 

Indonesia. Data analysis was linked to the theories of Kotler and Keller, as well as 

sharia marketing principles according to M. Umer Chapra. 

 The results of the study indicate that pricing is more determined by seasonal 

factors than by exchange rate fluctuations. During the low season, prices remained 

stable despite a 6.7% increase in the exchange rate, whereas during the Ramadan 

season with the same exchange rate, prices surged by up to 38.4%. The company 

implemented a buffer pricing mechanism and an aircraft charter system to lock in 

prices from the outset, enabling it to absorb exchange rate risks without burdening 

the pilgrims. Sharia principles are reflected in the 10% margin cap, information 

transparency, and price locking that eliminate elements of gharar and zulm. 

 This study concludes that PT. Farfasa Nurul Qolbi has successfully balanced 

economic risk mitigation with sharia principles, thereby maintaining price stability 

and pilgrim trust in the long term. These findings contribute to the literature on 

sharia marketing and to the practices of the umrah travel industry in formulating 

pricing strategies that are both responsive and grounded in Islamic business ethics. 

 

Keywords:Pricing Strategy, Exchange Rate Fluctuation, Sharia Principles, Umrah, 

Buffer Pricing 
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