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ABSTRAK

Fenomena YOLO yang berkembang pesat membuat Generasi Z lebih
berorientasi pada pemenuhan kesenangan sesaat mulai aktivitas nongkrong,
berpergian, konser, belanja implusif dan self-reward sehingga sering mengabaikan
perencanaan keuangan jangka panjang. Penelitian ini bertujuan untuk mengetahui
pola konsumsi Generasi Z di Surabaya yang menganut perilaku YOLO (You Only
Live Once) serta untuk mengungkap pandangan Magqdasid al-Shari‘ah al-Syatibi
terhadap pola konsumsi YOLO Style Generasi Z di Surabaya

Penelitian ini menggunakan metode kualitatif dengan pendekatan
fenomenologi untuk menggali pengalaman dan makna subjektif dari perilaku YOLO
generasi Z di Surabaya. Data diperoleh melalui wawancara mendalam, observasi non-
partisipan serta dokumentasi terhadap informan berusia 20-25 tahun yang terdiri dari
mahasiswa, pekerja muda dan pelaku usaha kreatif di Surabaya. Analisis data
dilakukan melalui reduksi data, penyajian data serta penarikan kesimpulan
menggunakan kerangka maqasid al-shari‘ah al-Syatibi, terutama pada aspek
penjagaan agama, jiwa, akal, keturunan dan harta.

Hasil penelitian menunjukkan bahwa pola konsumsi perilaku YOLO generasi
Z di Surabaya terbagi menjadi tiga kategori: Pertama, Pola konsumsi terkait
experience emphasis. Bentuk dari konsumsi experience melalui berbagai aktivitas
yang memberikan kepuasan emosional dan sosial, seperti nongkrong di cafe,
traveling, belanja, menikmati Film dan hiburan musik seperti konser. Kedua, pola
konsumsi = terkait« self-emphasis*< Generasic Z di’ Surabaya meliputi hobby,
pengembangan. dan penampilan diri sebagai bentuk investasi yang dapat
meningkatkan value dan peluang ekonomi'di masa depan. Ketiga, Present Happiness
emphasis yang menekankan pada orientasi kebahagiaan saat ini. Dari perspektif
magqasid al-Shari‘ah al-Syatib1 pola konsumsi YOLO menunjukkan tingkat
keselarasan yang berbeda pada masing-masing tujuan syariat. Aspek menjaga agama,
jiwa, akal dan keturunan menunjukkan keselarasan dalam pola konsumsi YOLO
Generasi Z di Surabaya. Adapun aspek menjaga harta belum selaras karena
cenderung menimbulkan pemborosan, minimnya perencanaan serta risiko finansial
jangka panjang.

Penelitian berikutnya disarankan memperluas lokasi atau melakukan studi
komparatif. Kedua, menggabungkan pendekatan kualitatif dan kuantitatif untuk
memperoleh hasil yang lebih terukur. Ketiga, variabel tambahan seperti literasi
keuangan, pengaruh media sosial, religiusitas, dan lingkungan sosial perlu
dipertimbangkan agar analisis lebih lengkap. Keempat, melibatkan perspektif lintas
disiplin seperti psikologi, sosiologi, dan komunikasi akan memberikan pemahaman
yang lebih holistik.

Kata kunci : Generasi Z, YOLO, Perilaku Konsumsi, Magasid al-Shart‘ah, al-
Syatibi.
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ABSTRACT

The rapid development of the YOLO phenomenon has made Generation Z
more oriented toward fulfilling immediate pleasures such as hanging out, traveling,
attending concerts, impulsive shopping, and self-reward which often leads them to
neglect long-term financial planning. This study aims to identify the consumption
patterns of Generation Z in Surabaya who adopt YOLO (You Only Live Once)
behavior, as well as to explore the perspective of magasid al-Shari‘ah al-Syatibi on
the YOLO-style consumption patterns of Generation Z in Surabaya.

This study uses a qualitative method with a phenomenological approach to
explore the subjective experiences and meanings of Generation Z's YOLO behavior
in Surabaya. Data was obtained through in-depth interviews, non-participant
observation, and documentation of informants aged 20-25 years, consisting of
students, young workers, and creative entrepreneurs in Surabaya. Data analysis was
conducted through data reduction, data presentation, and conclusion drawing using
the magqdsid al-Shari ‘ah al-Syatibl framework, particularly in the aspects of Hifz al-
Din, Hifz al-Nafs, Hifz al-‘Aql, Hifz al-Nasl, Hifz al-Mal.

The results of the study show that the YOLO consumption patterns of
Generation Z in Surabaya can be divided into three categories: First, consumption
patterns related to an emphasis on experience. This form of consumption involves
various activities that provide;emotional and social satisfaction, Fuch as hanging out
at cafes, traveling; shopping, enjoying'movies and musical entertainment such as
concerts. The second category is consumption patterns-related to self-emphasis
among Generation Z in Surabaya. This form of consumption includes hobbies, self-
development, and self-presentation as a form of investment that can increase value
and economic opportunities in the future. The third the present-happiness-emphasis
consumption pattern, which highlights an orientation toward immediate pleasure and
enjoyment. From the perspective of al-Shatibi’s maqasid al-shariah, YOLO
consumption patterns exhibit varying degrees of alignment with each objective of
Islamic law. The aspects of preserving religion, life, intellect, and lineage demonstrate
alignment within the YOLO consumption behavior of Generation Z in Surabaya.
However, the objective of preserving wealth has not yet been aligned, as such
consumption patterns tend to encourage extravagance, lack of financial planning, and
long-term financial risks.

Future research is recommended to expand the study area or conduct
comparative studies. Second, combining qualitative and quantitative approaches may
result in more measurable findings. Third, adding variables such as financial literacy,
social media influence, religiosity, and social environment may enhance the
comprehensiveness of the analysis. Fourth, incorporating multidisciplinary
perspectives such as psychology, sociology, and communication will provide a more
holistic understanding.

Keywords: Generation Z, YOLO, Consumption Behavior, Magqasid al-Shart‘ah, al-
Syatibi:
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