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ABSTRACT 

 

Nabila, Rif’ati Khoridatin, “Mobilizing the Boycott Campaign of Israeli-

Affiliated Products in Indonesia through the Boycott, Divestment, and Sanction 

(BDS) Movement 2023-2025” Islamic State University of Sunan Ampel Surabaya, 

2025.  

 

The Palestinian-Israeli conflict that has been raging since October 2023 has 

triggered a wave of global solidarity, including in Indonesia. One of the tangible 

manifestations of solidarity is the boycott campaign against companies that are 

considered to support Israel, such as Starbucks. This study aims to analyze how the 

mobilization of the boycott campaign of Israeli-affiliated products in Indonesia was 

carried out through the Boycott, Divestment, and Sanction (BDS) movement in 

2023-2025. This research uses a qualitative method with a content analysis 

approach to social media content and publications related to the boycott campaign 

conducted by BDS Indonesia. The main concept used is Manuel Castells' networked 

social movements which emphasize the characteristics of a horizontal, 

decentralized movement, and utilize digital space as a new space of struggle. The 

results showed that the mobilization of the boycott campaign was carried out 

through a digital strategy that combined virtual and real space. BDS Indonesia 

utilizes social media to spread resistance narratives, boycott calls, and build digital 

solidarity. Content in the form of infographics, short videos, and hashtags such as 

#FreePalestine succeeded in building public opinion and encouraging real action 

in the form of various forms of boycott campaign mobilization in Indonesia. Thus, 

this study concludes that the mobilization of boycott campaigns of Israeli-affiliated 

products through BDS Indonesia is a clear example of networked social movements 

that are able to utilize digital technology to trigger collective community action on 

global issues. This finding shows the important role of civil society in contemporary 

international relations through digital space as a means of social struggle. 

. 
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ABSTRAK 
 

Nabila, Rif’ati Khoridatin, “Mobilisasi Kampanye Boikot Produk yang 

Terafiliasi Israel di Indonesia Melalui Gerakan Boycott, Divestment, and Sanction 

(BDS) Tahun 2023-2025” Universitas Islam Negeri Sunan Ampel Surabaya, 2025. 

 

Konflik Palestina dan Israel yang kembali memanas sejak Oktober 2023 memicu 

gelombang solidaritas global, termasuk di Indonesia. Salah satu wujud nyata 

solidaritas tersebut adalah kampanye boikot terhadap perusahaan yang dianggap 

mendukung Israel, seperti Starbucks. Penelitian ini bertujuan untuk menganalisis 

bagaimana mobilisasi kampanye boikot produk yang terafiliasi Israel di Indonesia 

dilakukan melalui gerakan Boycott, Divestment, and Sanction (BDS) tahun 2023–

2025. Penelitian ini menggunakan metode kualitatif dengan pendekatan analisis 

konten terhadap konten-konten media sosial serta publikasi terkait kampanye 

boikot yang dilakukan BDS Indonesia. Konsep utama yang digunakan adalah 

networked social movements dari Manuel Castells yang menekankan karakteristik 

gerakan yang horizontal, desentralisasi, dan memanfaatkan ruang digital sebagai 

ruang perjuangan baru. Hasil penelitian menunjukkan bahwa mobilisasi kampanye 

boikot dilakukan melalui strategi digital yang menggabungkan ruang maya dan 

ruang nyata. BDS Indonesia memanfaatkan media sosial untuk menyebarkan narasi 

perlawanan, seruan boikot, dan membangun solidaritas digital. Konten berupa 

infografis, video pendek, dan hashtag seperti #FreePalestine berhasil membangun 

opini publik dan mendorong aksi nyata berupa berbagai bentuk mobilisasi 

kampanye boikot di Indonesia. Dengan demikian, penelitian ini menyimpulkan 

bahwa mobilisasi kampanye boikot produk yang terafiliasi Israel melalui BDS 

Indonesia merupakan contoh nyata networked social movements yang mampu 

memanfaatkan teknologi digital untuk memicu aksi kolektif masyarakat dalam isu 

global. Temuan ini menunjukkan peran penting masyarakat sipil dalam hubungan 

internasional kontemporer melalui ruang digital sebagai sarana perjuangan sosial. 

 

Kata Kunci: BDS, Networked Social Movements, Mobilisasi, Media Sosial 

. 
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