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ABSTRAK

LAZ Yayasan Dana Sosial Al Falah (YDSF) Surabaya memanfaatkan media
digital untuk mengumpulkan dana zakat. Media yang digunakan meliputi website,
media sosial (Instagram, Facebook, WhatsApp), serta aplikasi crowdfunding.
YDSF juga memiliki aplikasi sendiri, yaitu PeduliBaik. Digital fundraising
berpotensi besar dalam meningkatkan dana zakat.

Penelitian ini bertujuan mengetahui efektivitas sistem digital fundraising dalam
peningkatan dana zakat di Y DSF Surabaya serta mengidentifikasi faktor pendukung
dan penghambatnya. Metode yang digunakan adalah kualitatif dengan data primer
dari wawancara dan data sekunder dari laporan tahunan. Analisis data dilakukan
melalui tiga tahap: reduksi data, penyajian data, dan penarikan kesimpulan.

Hasil penelitian menunjukkan bahwa digital fundraising di YDSF Surabaya
efektif dalam meningkatkan dana zakat ditinjau dari indikator information quality,
service quality, use, use satisfaction, dan net benefit dengan didukung perhitungan
presentase pertumbuhan. Namun, system quality masih belum dikatakan efektif.
Faktor pendukungnya adalah jangkauan luas, transparansi, serta kreativitas dalam
pembuatan konten ajakan berzakat. Faktor penghambatnya meliputi persaingan
antar LAZ, keterbatasan teknologi muzaki, dan kurangnya SDM yang menguasai
IT.

Penelitian ini merekomendasikan YDSF Surabaya untuk mengoptimalkan
strategi digital fundraising dengan meningkatkan kreativitas dalam pembuatan
konten edukatif, inspiratif, dan persuasif. Hal ini bertujuan menarik lebih banyak
muzaki serta memperkuat citra YDSF sebagai lembaga zakat profesional,
terpercaya, dan responsif terhadap perkembangan teknologi serta kebutuhan
masyarakat.

Kata Kunci: LAZ YDSF Surabaya;Digital Fundraising;PeningFatan dana zakat.



ABSTRACT

LAZ Yayasan Dana Sosial Al Falah (YDSF) Surabaya utilizes digital media to
collect zakat funds. The media used include websites, social media (Instagram,
Facebook, WhatsApp), and crowdfunding applications. YDSF also has its own
application, namely PeduliBaik. Digital fundraising has great potential in increasing
zakat funds.

This study aims to determine the effectiveness of the digital fundraising system
in increasing zakat funds at YDSF Surabaya and identify supporting and inhibiting
factors. The method used is qualitative with primary data from interviews and
secondary data from annual reports. Data analysis is carried out in three stages: data
reduction, data presentation, and drawing conclusions.

The results of the study indicate that digital fundraising at YDSF Surabaya is
effective in increasing zakat funds in terms of indicators of information quality,
service quality, use, use satisfaction, and net benefit supported by calculations of
growth percentage. However, system quality is still not considered effective. The
supporting factors are wide reach, transparency, and creativity in creating zakat
invitation content. The inhibiting factors include competition between LAZ, limited
muzaki technology, and lack of human resources who master IT.

This study recommends YDSF Surabaya to optimize its digital fundraising
strategy by increasing creativity in creating educational, inspiring, and persuasive
content. This aims to attract more muzaki and strengthen YDSF's image as a
professional, trusted, and responsive zakat institution to technological
developments and community needs.

Keywords: LAZ YDSF Surabaya; Digital Fundraising; Increasing zakat funds.
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