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ABSTRAK 

Era digitalisasi yang berkembang pesat telah mengubah berbagai aspek 

kehidupan, termasuk cara berbisnis, menciptakan peluang dan tantangan baru bagi 

masyarakat lokal, terutama perempuan prasejahtera. Mereka sering menghadapi 

kendala seperti keterbatasan literasi digital dan akses perangkat teknologi akibat 

hambatan ekonomi. Hal ini menunjukkan betapa pentingnya program 

pemberdayaan perempuan prasejahtera PNM Mekaar syariah dalam bisnis digital. 

Penelitian ini bertujuan untuk memahami kondisi bisnis perempuan prasejahtera 

PNM Mekaar Syariah di Tambaksari dalam memanfaatkan digital marketing, 

program pemberdayaan perempuan prasejahtera PNM Mekaar Syariah di 

Tambaksari, dan dampak dari adanya program pemberdayaan perempuan 

prasejahtera di Kecamatan Tambaksari. 

Metode penelitian yang digunakan adalah kualitatif deskriptif untuk 

mendapatkan mendalam tentang program pemberdayaan perempuan prasejahtera 

dalam bisnis digital PNM Mekaar Syariah di Kecamatan Tambaksari. Data primer 

yang diperoleh melalui wawancara dengan divisi Finance dan nasabah PNM 

Mekaar Syariah Unit Tambaksari, serta data sekunder dari daftar angsuran hingga 

dokumen resmi. 

Hasil penelitian menunjukkan bahwa kondisi bisnis perempuan prasejahtera 

PNM Mekaar Syariah Unit Tambaksari telah ditahap memanfaatkan digital 

marketing seperti WhatsApp, Instagram, dan memiliki e-commerce seperti Shopee 

Food. Program pemberdayaan yang dilakukan PNM Mekaar Syariah Unit 

Tambaksari berupa pembiayaan modal usaha tanpa agunan dan pendampingan 

program Mba Maya yang mampu memperluas pasar dan meningkatkan pendapatan. 

Dampak dari program pemberdayaan perempuan prasejahtera PNM Mekaar 

Syariah di Kecamatan Tambaksari dinilai berhasil karena telah memenuhi 5 

indikator keberhasilan pemberdayaan menurut Gunawan Sumodiningrat (1999), hal 

ini dibuktikan dengan penurunan angka kemiskinan yang terlihat dari 

meningkatnya jumlah nasabah aktif berpartisipasi dalam kegiatan serta 

memanfaatkan pembiayaan modal untuk usaha rumahan. Usaha berbasis sumber 

daya lokal tumbuh pesat, didukung pembiayaan yang mendorong peningkatan 

signifikan pada usaha nasabah. Kesadaran masyarakat terhadap kesejahteraan 

keluarga juga meningkat melalui pendampingan rutin, meliputi pembayaran 

angsuran, diskusi usaha, dan pelatihan dengan tingkat partisipasi tinggi. Selain itu, 

kemandirian kelompok tercermin dari perkembangan usaha anggota dan sistem 

administrasi yang semakin tertata. Program ini turut mendukung pemerataan 

pendapatan dan peningkatan kesejahteraan keluarga nasabah. 

Saran yang diberikan peneliti bagi PNM Mekaar Syariah Unit Tambaksari 

agar kegiatan program pendampingan Mba Maya diperkuat dan dioptimalkan 

sehingga nasabah dapat semakin terampil dalam menghadapi era digitalisasi. 

Kata Kunci: Pemberdayaan, Perempuan Prasejahtera, Bisnis Digital 
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ABSTRACT 

The rapidly developing era of digitalization has changed various aspects of 

life, including the way of doing business, creating new opportunities and challenges 

for local communities, especially underprivileged women. They often face obstacles 

such as limited digital literacy and access to technological devices due to economic 

barriers. This shows how important the PNM Mekaar sharia empowerment 

program for underprivileged women is in digital business. This research aims to 

understand the business conditions of PNM Mekaar Syariah underprivileged 

women in Tambaksari in utilizing digital marketing, the PNM Mekaar Syariah 

underprivileged women empowerment program in Tambaksari, and the impact of 

the existence of the underprivileged women empowerment program in Tambaksari 

District. 

The research method used was descriptive qualitative to gain in-depth 

information about the empowerment program for underprivileged women in the 

PNM Mekaar Syariah digital business in Tambaksari District. Primary data 

obtained through interviews with the Finance division and PNM Mekaar Syariah 

Tambaksari Unit customers, as well as secondary data from installment lists to 

official documents. 

The research results show that the business conditions of underprivileged 

women in the PNM Mekaar Syariah Tambaksari Unit have been at the stage of 

utilizing digital marketing such as WhatsApp, Instagram, and having e-commerce 

such as Shopee Food. The empowerment program carried out by PNM Mekaar 

Syariah Tambaksari Unit takes the form of business capital financing without 

collateral and assistance with the Mba Maya program which is able to expand 

markets and increase income. The impact of the PNM Mekaar Syariah 

underprivileged women's empowerment program in Tambaksari District is 

considered successful because it has fulfilled the 5 indicators of successful 

empowerment according to Gunawan Sumodiningrat (1999), this is proven by the 

reduction in poverty rates which can be seen from the increase in the number of 

customers actively participating in activities and utilizing capital financing for 

home business. Local resource-based businesses grew rapidly, supported by 

financing which encouraged a significant increase in customer businesses. 

Community awareness of family welfare has also increased through routine 

assistance, including installment payments, business discussions, and training with 

a high level of participation. Apart from that, the group's independence is reflected 

in the development of members' businesses and an increasingly organized 

administrative system. This program helps support income distribution and improve 

the welfare of customers' families. 

The suggestions given by researchers to PNM Mekaar Syariah Tambaksari Unit are 

that the Mba Maya mentoring program activities are strengthened and optimized 

so that customers can become more skilled in facing the era of digitalization. 

Keywords: Empowerment, Underprivileged Women, Digital Business 
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