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ABSTRAK 

Penelitian mengenakan judul “Pengaruh Kualitas Produk, Pelayanan 

Prima dan Store Atmosphere Terhadap Minat Beli Buah Segar di Laskar Buah 

Bojonegoro” yang bermaksud guna mengetahui beserta melakukan analisis 

Pengaruh Kualitas Produk, Pelayanan Prima beserta Store Atmosphere atas Minat 

Beli Buah Segar di Laskar Buah Bojonegoro. 

Penelitian yang dilaksanakan mengenakan jenis pendekatan kuantitatif, 

memakai metode survai penyebaran kuesioner dengan menggunakan skala likert 

terhadap para responden yakni para pelanggan Laskar Buah yang terletak pada 

daerah Bojonegoro guna mengumpulkan data yang dibutuhkan pada penelitian ini. 

Teknik ketika mengambil sampel pada penelitian yang dilaksanakan yakni teknik 

non probability sampling mengenakan rumus Ferdinand. Total sampel atas 

penelitian yang dilaksanakan sejumlah 100 responden. Kuesioner dilakukan 

pengolahan mengenakan bantuan stastistika dengan analisis IMB Statistik SPSS 

versi 23. Penelitian yang dilaksanakan mengenakan data sekunder beserta data 

primer, juga menggunakan metode analisis asumsi klasik guna memberi penilaian 

kelayakan data guna di olah lebih lanjut. Metode analisis data yang dikenakan 

antaranya uji f, uji t, uji koefisiensi determinasi dan regresi linier berganda. 

Hasil penelitian ini memperlihatkan bahwasannya ada pengaruh secara 

parsial dari kualitas produk, pelayanan prima beserta store atmosphere terhadap 

minat beli konsumen, selanjutnya juga ditemui pengaruh positif secara simultan 

dari kualitas produk, pelayanan prima beserta store atmosphere atas minat beli. 

Serta hasil uji koefisiensi determinasi sebesar 0,061. 

Penelitian ini memberikan usulan kepada pihak perusahaan supaya bisa 

memberi pertahanan kualitas produk yang sudah terdapat sejak dahulu, 

meningkatkannya seiring dengan waktu. Memberikan berbagai rasa yang enak, 

variasi rasa yang cukup banyak, beserta cara penyimpanan yang bersih. Perusahaan 

harus selalu mengawasi kebersihan, kenyamanan, dan pelayanan pelanggan untuk 

meningkatkan kualitas. Pelayanan yang lebih baik dapat membuat pelanggan 

merasa nyaman. Dengan memberikan pencahayaan yang terang, diharapkan dapat 

lebih memperhatikan penataan warna produk, menarik pelanggan untuk membeli. 

 

Kata kunci: kualitas produk, pelayanan prima, store atmosphere, minat beli. 
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ABSTRACT 

Research with the title "The Influence of Product Quality, Excellent Service 

and Store Atmosphere on Interest in Buying Fresh Fruit at Laskar Buah 

Bojonegoro" which aims to find out and analyze the influence of Product Quality, 

Excellent Service and Store Atmosphere on Interest in Buying Fresh Fruit at Laskar 

Buah Bojonegoro. 

The research carried out used a quantitative approach, using a survey 

method of distributing questionnaires using a Likert scale to respondents, namely 

Laskar Buah customers located in the Bojonegoro area in order to collect the data 

needed for this research. The technique when taking samples in the research carried 

out is a non-probability sampling technique using the Ferdinand formula. The total 

sample for the research carried out was 100 respondents. The questionnaire was 

processed using statistics using SPSS IMB Statistics version 23 analysis. The 

research was carried out using secondary data along with primary data, also using 

classical assumption analysis methods to assess the suitability of the data for further 

processing. The data analysis methods used include the f test, t test, coefficient of 

determination test and multiple linear regression. 

The results of this research show that there is a partial influence of product 

quality, excellent service and store atmosphere on consumer buying interest. 

Furthermore, there is also a simultaneous positive influence of product quality, 

excellent service and store atmosphere on buying interest. And the coefficient of 

determination test results were 0.061. 

This research provides suggestions to companies so that they can maintain 

product quality that has existed for a long time, improving it over time. Provides a 

variety of delicious flavors, quite a variety of flavors, along with a clean storage 

method. Companies must always monitor cleanliness, comfort and customer service 

to improve quality. Better service can make customers feel comfortable. By 

providing bright lighting, it is hoped that more attention will be paid to the color 

arrangement of the product, attracting customers to buy. 

Keywords: product quality, excellent service, store atmosphere, buying interest. 
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