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ABSTRAK 

Perkembangan sistem pembayaran digital di Indonesia terus mengalami 

peningkatan, termasuk dalam sektor transportasi publik melalui implementasi QRIS. 

Namun, tingkat adopsinya di lapangan masih menghadapi berbagai tantangan. 

Penelitian ini bertujuan untuk menganalisis pengaruh perceived usefulness dan 

perceived ease of use terhadap behavioral intention dalam penggunaan QRIS pada 

layanan Bus Trans Jatim, dengan melibatkan attitude toward using sebagai variabel 

mediasi. Fokus utama penelitian ini adalah untuk mengevaluasi sejauh mana manfaat 

dan kemudahan sistem digital mampu mendorong niat masyarakat dalam beralih dari 

transaksi tunai ke non-tunai pada transportasi publik di Jawa Timur. 

Penelitian ini menggunakan pendekatan kuantitatif dengan jenis penelitian 

eksplanatori. Pengumpulan data dilakukan melalui kuesioner secara online dan offline 

menggunakan google form dengan berpedoman pada skala likert untuk mengukur 

jawaban responden. Kuesioner tersebut disebarkan kepada 210 responden yang telah 

ditentukan menggunakan teknik simple random sampling. Data yang terkumpul 

kemudian dianalisis menggunakan metode Structural Equation Modeling (SEM) 

berbasis Partial Least Squares (PLS) dengan bantuan software SmartPLS 4.0. 

Hasil penelitian menunjukkan bahwa perceived usefulness dan perceived ease 

of use tidak berpengaruh terhadap behavioral intention. Disisi lain, perceived usefulness 

dan perceived ease of use berpengaruh terhadap attitude toward using, dan attitude 

toward using juga berpengaruh terhadap behavioral intention. Hal ini menunjukkan 

bahwa pengaruh persepsi manfaat dan kemudahan penggunaan terhadap niat 

menggunakan QRIS tidak terjadi secara langsung, melainkan melalui pembentukan 

sikap terlebih dahulu. Dengan demikian, kedua variabel tersebut berpengaruh terhadap 

behavioral intention ketika dimediasi secara penuh (full mediation) oleh attitude 

toward using.  

Penelitian ini merekomendasikan agar Dinas Perhubungan Provinsi Jawa Timur 

dan pengelola Bus Trans Jatim mempertahankan strategi promosi penggunaan QRIS, 

dan memastikan kualitas tampilan QR code serta ketersediaan panduan yang jelas bagi 

penumpang. Bank Indonesia dan penyedia layanan digital payment juga diharapkan 

terus meningkatkan edukasi, keamanan, serta kemudahan penggunaan QRIS agar dapat 

diterima oleh berbagai kelompok usia dan wilayah dengan tingkat literasi digital yang 

beragam. Masyarakat diharapkan lebih aktif mencoba pembayaran non tunai, serta 

peneliti selanjutnya disarankan menambahkan variabel lain yang relevan dengan 

menggunakan jenis penelitian lain agar dapat memberikan banyak pemahaman 

mengenai faktor yang memengaruhi adopsi QRIS dalam transportasi publik. 

 

Kata kunci:  perceived usefulness, perceived ease of use, attitude toward using, 

behavioral intention, Bus Trans Jatim. 
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ABSTRACT 

The development of digital payment systems in Indonesia continues to increase, 

including in the public transportation sector through the implementation of QRIS. 

However, its adoption rate in the field still faces various challenges. This study aims to 

analyze the influence of perceived usefulness and perceived ease of use on behavioral 

intention in the use of QRIS on the Trans Jatim Bus service, involving attitude toward 

use as a mediating variable. The main focus of this study is to evaluate the extent to 

which the benefits and ease of digital systems can encourage people's intentions to 

switch from cash to non-cash transactions in public transportation in East Java. 

This study uses a quantitative approach with an explanatory research type. Data 

collection was conducted through online and offline questionnaires using Google 

Forms, guided by a Likert scale to measure respondents' answers. The questionnaire 

was distributed to 210 predetermined respondents using simple random sampling. The 

collected data was then analyzed using the Partial Least Squares (PLS)-based Structural 

Equation Modeling (SEM) method with the help of SmartPLS 4.0 software. 

The results show that perceived usefulness and perceived ease of use do not 

affect behavioral intention. On the other hand, perceived usefulness and perceived ease 

of use affect attitude toward using, and attitude toward using also affects behavioral 

intention. This shows that the influence of perceived usefulness and perceived ease of 

use on the intention to use QRIS does not occur directly, but rather through the 

formation of attitude first. Thus, both variables affect behavioral intention when fully 

mediated by attitude toward use.  

This study recommends that the East Java Provincial Transportation Agency 

and Trans Jatim Bus management maintain their QRIS usage promotion strategy, and 

ensure the quality of QR code display and the availability of clear guidelines for 

passengers. Bank Indonesia and digital payment service providers are also expected to 

continue improving education, security, and ease of use of QRIS so that it can be 

accepted by various age groups and regions with varying levels of digital literacy. The 

public is expected to be more active in trying non-cash payments, and future researchers 

are advised to add other relevant variables using other types of research in order to 

provide a better understanding of the factors that influence the adoption of QRIS in 

public transportation. 

 

Keywords: perceived usefulness, perceived ease of use, attitude toward using, 

behavioral intention, Bus Trans Jatim.  
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