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ABSTRAK

Dengan meningkatnya kesadaran masyarakat akan isu lingkungan,
produk ramah lingkungan semakin diminati. Perubahan perilaku konsumen
yang semakin memilih produk berbahan alami untuk mengurangi dampak
negatif terhadap lingkungan, serta pentingnya nilai-nilai religiusitas dalam
mendorong perilaku konsumen yang peduli lingkungan.

Penelitian ini bertujuan untuk menganalisis peran green attitude
sebagai mediator dalam hubungan antara religiusitas dan enviromental
concern terhadap green purchase intention pada produk deodoran di
Organicenter.ID pada konsumen Shopee. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode survei. Metode survei adalah teknik
pengumpulan data yang digunakan untuk memperoleh informasi langsung
dari responden mengenai karakteristik, perilaku, persepsi, dan keyakinan
mereka terkait topik tersebut. Jumlah sampel dalam penelitian ini sebanyak
150, yang diperoleh melalui metode purposive sampling. Penelitian ini
menggunakan perangkat lunak SPSS.

Hasil dalam penelitian ini menunjukkan bahwa religiusitas dan
enviromental concern berpengaruh positif terhadap green attitude. Namun,
religiusitas tidak berpengaruh secara signifikan terhadap green purchase
intention, sementara enviromental concern memiliki pengaruh yang
signifikan terhadap green purchase intention. Green attitude terbukti
sebagai mediator yang signifikan dalam hubungan antara religiusitas dan
enviromental concern terhadap green purchase intention.

Penelitian ini memberikan rekomendasi kepada pihak perusahaan
untuk mengedukasi konsumen mengenai manfaat produk ramah lingkungan
dan mengintegrasikan nilai-nilai; religiusitas dalam ‘strategi pemasaran
mereka. Selain  itu, Penelitian ' lebih = lanjut ' dapat = dilakukan untuk
mengeksplorasi faktor-faktor lain 'yang mempengaruhi green purchase
intention.

Kata kunci: religiusitas, green attitude, enviromental concern, green
purchase intention, produk ramah lingkungan.
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ABSTRACT

With increasing public awareness of environmental issues,
environmentally friendly products are becoming increasingly popular.
Changes in consumer behavior, with consumers increasingly choosing
natural products to reduce negative impacts on the environment, as well as
the importance of religious values in encouraging environmentally
conscious consumer behavior.

This study aims to analyze the role of green attitude as a mediator
in the relationship between religiosity and environmental concern on green
purchase intention for deodorant products at Organicenter.ID among
Shopee consumers. This study employs a quantitative approach using a
survey method. A survey method is a data collection technique used to
obtain direct information from respondents regarding their characteristics,
behaviors, perceptions, and beliefs related to the topic. The sample size for
this study is 150, obtained through purposive sampling. This study utilizes
SPSS software.

The results of this study indicate that religiosity and environmental
concern have a positive effect on green attitude. However, religiosity does
not have a significant effect on green purchase intention, while
environmental concern has a significant effect on green purchase intention.
Green attitude is proven to be a significant mediator in the relationship
between religiosity and environmental concern on green purchase intention.

This study recommends that companies educate consumers about the
benefits of environmentally friendly products and integrate religious values
into their marketing strategies. In addition, further research can be
conducted to explore other factors:that influence green purchase intention.

Keywords: religiosity, green attitude, environmental concern, green
purchase intention, environmentally friendly products.
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