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ABSTRAK

PENGARUH PERCEIVED USEFULNESS, EASE OF USE, ENJOYMENT
DAN RISK TERHADAP KEPUTUSAN PENGGUNAAN TIKTOK
SEBAGAI MEDIA FREELANCE DENGAN METODE TAM

Oleh:
Elfa Cornelia Devi

Penelitian ini bertujuan untuk mengetahui pengaruh Perceived Usefulness,
Ease of Use, Enjoyment, dan Risk terhadap keputusan menggunakan Tiktok sebagai
media promosi khususnya bagi pekerja freelance, content creator. TikTok, sebagai
aplikasi media sosial berbasis video pendek, semakin populer sebagai alat
pemasaran digital berkat kemampuannya menjangkau audiens secara luas. Dalam
penelitian ini, perceived usefulness diukur melalui sejauh mana pengguna
merasakan manfaat TikTok dalam meningkatkan efektivitas promosi, sedangkan
ease of use menggambarkan kemudahan dalam memahami dan menggunakan
platform tersebut.. Enjoyment menggambarkan kesenangan yang dirasakan
pengguna saat menggunakan aplikasi, sementara risk mengacu pada risiko yang

dirasakan, seperti keamanan data dan privasi.

Populasi penelitian ini yaitu orang yang pernah maupun masih bekerja
freelance sebagai content creator tiktok di indonesia. Tehnik pengambilan sampel
yang digunakan yaitu purposive sampling dan diperoleh sampel sebanyak 359
responden. Metode penelitian yang digunakan adalah pendekatan kuantitatif.
Tehnik pengumpulan data dilakukan dengan menyebarkan kue§ioner secara online.
Penelitian ini menggunakan analisis regresi linier berganda. Selanjutnya data diolah
menggunakan SPSS 25. Hasil dari penelitian ini menunjukkan bahwa perceived
usefulness, ease of use, enjoyment, dan risk tidak berpengaruh secara signifikan
terhadap keputusan penggunaan tiktok sebagai media freelance khususnya pada

pekerja content creator.

Kata Kunci: Perceived Usefulness, Ease of Use, Enjoyment, Risk, Keputusan

Penggunaan.
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ABSTRACT

THE EFFECT OF PERCEIVED USEFULLNES, EASE OF USE,
ENJOYMENT AND RISK ON THE DECISION TO USE TIKTOK AS A
FREELANCE MEDIA WITH THE TAM METHOD

By:
Elfa Cornelia Devi

This study aims to determine the influence of Perceived Usefulness, Ease of
Use, Enjoyment, and Risk on the decision to use TikTok as a promotional medium,
particularly for freelance workers and content creators. TikTok, as a short-form
video-based social media application, has become increasingly popular as a digital
marketing tool due to its ability to reach a broad audience. In this study, perceived
usefulness is measured by the extent to which users perceive TikTok as beneficial
in enhancing promaotional effectiveness, while ease of use reflects the simplicity of
understanding and using the platform. Enjoyment describes the pleasure users
experience when using the application, whereas risk refers to perceived risks such

as data security and privacy concerns.

The population of this research includes individuals who have worked or
are currently working as freelance TikTok content creators in Indonesia. The
sampling technique used is purposive sampling, resulting in a sample of 359
respondents.  This study employs a guantitative research, approach, with data
collected through online questionnaires. The data were anaI;/zed using multiple
linear regression analysis, and the processing was conducted with SPSS 25. The
results of this study indicate that perceived usefulness, ease of use, enjoyment, and
risk do not significantly influence the decision to use TikTok as a freelance medium,

particularly for content creators.

Keywords: Perceived Usefulness, Ease of Use, Enjoyment, Risk, Decision to Use.
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