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Nasabah Bank Mandiri yang terhormat,
Mohon kesediaan dan bantuan Bapak/Ibu untuk mengisi kuisioner yang kami
ajukan yang berkaitan dengan penelitian “Pengaruh Kualitas Pelayanan terhadap
minat beli e-money nasabah PT. Bank Mandiri Kantor Cabang Pembantu
Jemursari Surabaya”

A. ldentitas Nasabah (Responden

1. Nama e e e e e e a e anrns
2. Jenis Kelamnin : Laki-laki/Perempuan

Usia B ... Tahun

Alamat o
Status : Menikah/Belum Menikah
Pekerjaan ST IOSOUISOIROSrrrerevers 1) )1 | R
Pendidikan

No ok ow

Lama menjadi nasabah  : ........cccoooeiiiiciiien Tahun
Mengetahui tentang kartu prabayar e-money Mandiri dari:
a. Teman
b. Keluarga
c. Perusahaan/Kantor
ERRATN-12IN ... L Y
10. Besar pendapatan dalam sebulan sebesar:
a. Rp. 500.000- Rp. 1.000.000
b. Rp. 1.000.000-Rp. 2.000.000
c¢. >Rp. 2.000.000
B. Petunjuk Pengisian Kuisioner
Berilah tanda check list () pada salah satu pilihan jawaban yang sesuai
dengan pendapat Bapak/lbu dan dengan tidak mengurangi rasa hormat
mohon agar TIDAK ada PERTANYAAN vyang terlewatkan/tidak
terjawab.

© ©

Keterangan:

STS : Sangat Tidak Setuju
TS : Tidak Setuju

N : Netral

S: Setuju

SS : Sangat Setuju
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KUISIONER

KUALITAS PELAYANAN

Sistem Pelayanan (Service System)

Jawaban
No. PERNYATAAN
STS| TS | N SS

1. | Tampilan kartu prabayar e-money Mandiri

sangat bagus.
2. | Kualitas mesin reader e-money sangat

bagus.
3. | Keamanan kartu e-money terjamin.
4. | Strategisnya penempatan mesin reader.
5. | Luasnya jaringan Bank Mandiri untuk

melakukan transaksi e-money.
6. | Tertatanya ruang mesin reader untuk

bertransaksi.
7. | Lengkapnya fasilitas pelayanan e-money

di Bank Mandiri, seperti : pembelian dan

top up (isi ulang).
8. | Layaknya pengamanan yang diberikan

Bank Mandiri.
Il. Sumber daya manusia yang memberikan pelayanan (Service People)

Jawaban
No. PERNYATAAN
STS| TS | N SS

1. | Cepatnya penanganan pegawai atas

kebutuhan nasabah
2. | Penanganan transaksi e-money sangat

akurat
3. | Sigapnya pegawai dalam menangani

keluhan nasabah
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4. | Pegawai sangat mampu dalam
memberikan pelayanan kepada nasabah

5. | Pegawai sangat cekatan dalam melayani
transaksi

6. | Pegawai sangat mampu dalam
memberikan informasi e-money yang
dibutuhkan nasabah

7. | Pegawai sangat jelas dalam memberikan
informasi e-money

8. | Pegawai sangat bersedia membantu
nasabah menyelesaikan masalah

9. | Keinginan pegawai sangat tinggi untuk
membantu jika ada keluhan nasabah

10. | Pegawai sangat sopan dalam memberikan
pelayanan kepada nasabah

11. | Pegawai sangat santun dalam memberikan
pelayanan kepada nasabah

12. | Pegawai berinisiatif dalam membantu
nasabah yang dating

13. | Pegawai sangat tulus dalam membantu
nasabah yang dating

14. | Pegawai sangat ramah dalam melayani
nasabah

15. | Pegawai sangat sabar dalam melayani
nasabah

16. | Sangat nyaman ketika berada dalam
layanan Bank Mandiri

17. | Adanya jaminan ketepatan nilai nominal
uang yang terdapat dalam e-money

I1l. Strategi Pelayanan (Service Strategy)

Jawaban

No. PERNYATAAN STSTTS | N | S Tss
1. | Produk e-money merupakan produk sesuai

harapan nasabah
2. | Produk e-money Mandiri berbeda dengan

yang lain
3. | Nasabah merasa puas dengan produk e-

money
4. | E-money merupakan kartu prabayar yang

efektif
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KUISIONER

MINAT BELI
No. PERNYATAAN Jawabarn
STS|TS | N SS
1. | Setelah melihat pelayanan e-money, saya
berminat untuk menggunakan kartu
prabayar tersebut
2. | Saya bersedia merekomendasikan e-money
kepada rekan dan kerabat saya
3. | Saya bersedia melakukan top up e-money
secara berkala
4. | e-money Bank Mandiri adalah Kartu
prabayar pilihan utama saya
5. | Saya akan mencari info lebih banyak lagi
tentang e-money
6. | Saya merasakan dampak positif dari e-
money bagi hidup saya.
7. | e-money mempermudah transaksi belanja

saya dimanapun saya berada.
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Frequencies

Frequency Table

x1.1
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  1.00 1 7 T 7
3.00 13 9.6 9.6 10.4
4.00 77 57.0 57.0 67.4
5.00 44 32.6 32.6 100.0
Total 135 100.0 100.0
x1.2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 3 2.2 2.2 2.2
3.00 16 11.9 11.9 14.1
4.00 52 38.5 38.5 52.6
5.00 64 47.4 47.4 100.0
Total 135 100.0 100.0
x1.3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 22 16.3 16.3 16.3
3.00 72 53.3 53.3 69.6
4.00 40 29.6 29.6 99.3
5.00 1 7 T 100.0
Total 135 100.0 100.0
x1.4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 17 12.6 12.6 12.6
4.00 66 48.9 48.9 61.5
5.00 52 38.5 38.5 100.0
Total 135 100.0 100.0

138




x1.5

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 10 7.4 7.4 7.4
4.00 72 53.3 53.3 60.7
5.00 53 39.3 39.3 100.0
Total 135 100.0 100.0
x1.6
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 16 11.9 11.9 11.9
4.00 66 48.9 48.9 60.7
5.00 53 39.3 39.3 100.0
Total 135 100.0 100.0
x1.7
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  1.00 3 2.2 2.2 2.2
3.00 30 22.2 22.2 24.4
4.00 61 45.2 45.2 69.6
5.00 41 30.4 30.4 100.0
Total 135 100.0 100.0
x1.8
Cumulative
Frequency Percent Valid Percent Percent
Valid  1.00 2 15 15 15
3.00 16 11.9 11.9 13.3
4.00 70 51.9 51.9 65.2
5.00 47 34.8 34.8 100.0
Total 135 100.0 100.0
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x2.1

Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 18 13.3 13.3 13.3
4.00 56 41.5 41.5 54.8
5.00 61 45.2 45.2 100.0
Total 135 100.0 100.0
X2.2
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 17 12.6 12.6 12.6
4.00 37 27.4 27.4 40.0
5.00 81 60.0 60.0 100.0
Total 135 100.0 100.0
x2.3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 17 12.6 12.6 12.6
4.00 66 48.9 48.9 61.5
5.00 52 38.5 38.5 100.0
Total 135 100.0 100.0
x2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 28 20.7 20.7 20.7
4.00 53 39.3 39.3 60.0
5.00 54 40.0 40.0 100.0
Total 135 100.0 100.0
x2.5
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 33 24.4 24.4 24.4
4.00 62 45.9 45.9 70.4
5.00 40 29.6 29.6 100.0
Total 135 100.0 100.0
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X2.6

Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 16 11.9 11.9 11.9
4.00 65 48.1 48.1 60.0
5.00 54 40.0 40.0 100.0
Total 135 100.0 100.0
x2.7
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 31 23.0 23.0 23.0
4.00 62 45.9 45.9 68.9
5.00 42 311 311 100.0
Total 135 100.0 100.0
x2.8
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 16 11.9 11.9 11.9
4.00 103 76.3 76.3 88.1
5.00 16 11.9 11.9 100.0
Total 135 100.0 100.0
x2.9
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 18 13.3 13.3 13.3
4.00 78 57.8 57.8 71.1
5.00 39 28.9 28.9 100.0
Total 135 100.0 100.0
x2.10
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 15 11.1 11.1 11.1
4.00 75 55.6 55.6 66.7
5.00 45 33.3 33.3 100.0
Total 135 100.0 100.0
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x2.11

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  1.00 1 7 T 7
3.00 20 14.8 14.8 15.6
4.00 77 57.0 57.0 72.6
5.00 37 27.4 27.4 100.0
Total 135 100.0 100.0
x2.12
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 13 9.6 9.6 9.6
4.00 46 34.1 34.1 43.7
5.00 76 56.3 56.3 100.0
Total 135 100.0 100.0
x2.13
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 13 9.6 9.6 9.6
4.00 59 43.7 43.7 53.3
5.00 63 46.7 46.7 100.0
Total 135 100.0 100.0
x2.14
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 14 10.4 10.4 10.4
4.00 67 49.6 49.6 60.0
5.00 54 40.0 40.0 100.0
Total 135 100.0 100.0
x2.15
Cumulative
Frequency Percent | Valid Percent Percent
Valid  3.00 15 11.1 11.1 11.1
4.00 49 36.3 36.3 47.4
5.00 71 52.6 52.6 100.0
Total 135 100.0 100.0
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X2.16

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 15 11.1 11.1 11.1
4.00 78 57.8 57.8 68.9
5.00 42 31.1 311 100.0
Total 135 100.0 100.0
x2.17
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 17 12.6 12.6 12.6
4.00 66 48.9 48.9 61.5
5.00 52 38.5 38.5 100.0
Total 135 100.0 100.0
x3.1
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 12 8.9 8.9 8.9
4.00 96 71.1 71.1 80.0
5.00 27 20.0 20.0 100.0
Total 135 100.0 100.0
x3.2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 16 11.9 11.9 11.9
4.00 60 44.4 44.4 56.3
5.00 59 43.7 43.7 100.0
Total 135 100.0 100.0
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x3.3

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 2 15 15 15
3.00 23 17.0 17.0 18.5
4.00 87 64.4 64.4 83.0
5.00 23 17.0 17.0 100.0
Total 135 100.0 100.0
x3.4
Cumulative
Frequency Percent Valid Percent Percent
Valid  2.00 1 7 7 7
3.00 16 11.9 11.9 12.6
4.00 90 66.7 66.7 79.3
5.00 28 20.7 20.7 100.0
Total 135 100.0 100.0
yl.1
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 25 18.5 18.5 18.5
4.00 64 47.4 47.4 65.9
5.00 46 34.1 34.1 100.0
Total 135 100.0 100.0
yl.2
Cumulative
Frequency Percent Valid Percent Percent
Vald  1.00 2 15 15 15
3.00 31 23.0 23.0 24.4
4.00 71 52.6 52.6 77.0
5.00 31 23.0 23.0 100.0
Total 135 100.0 100.0
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y1.3

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 18 13.3 13.3 13.3
4.00 86 63.7 63.7 77.0
5.00 31 23.0 23.0 100.0
Total 135 100.0 100.0
yl.4
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 8 5.9 5.9 5.9
4.00 57 42.2 42.2 48.1
5.00 70 51.9 51.9 100.0
Total 135 100.0 100.0
y1.5
Cumulative
Frequency Percent | Valid Percent Percent
Valid  3.00 20 14.8 14.8 14.8
4.00 83 61.5 61.5 76.3
5.00 32 23.7 23.7 100.0
Total 135 100.0 100.0
y1.6
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  3.00 23 17.0 17.0 17.0
4.00 72 53.3 53.3 70.4
5.00 40 29.6 29.6 100.0
Total 135 100.0 100.0
yl1.7
Cumulative
Frequency Percent Valid Percent Percent
Valid  3.00 22 16.3 16.3 16.3
4.00 71 52.6 52.6 68.9
5.00 42 311 31.1 100.0
Total 135 100.0 100.0
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Uji Validitas X1

Correlations

x1.1 Xx1.2 x1.3 x1.4 x1.5 x1.6 x1.7 x1.8 JmIX1
x1.1 Pearson Correlation 1 .309*% 2414 .162 .314*4 .022 -.110 .322*% .523*4
Sig. (2-tailed) .000 .005 .060 .000 .798 .206 .000 .000
N 135 135 135 135 135 135 135 135 135
x1.2 Pearson Correlation .309* 1 .337* 2784 .266*% .110 .016 .222*4 .615*
Sig. (2-tailed) .000 .000 .001 .002 .205 .857 .010 .000
N 135 135 135 135 135 135 135 135 135
x1.3 Pearson Correlation .241%% 3374 1 .030 173 .107 -.106 .249*% 477
Sig. (2-tailed) .005 .000 734 .045 .217 .223 .004 .000
N 135 135 135 135 135 135 135 135 135
x1.4 Pearson Correlation .162 .278*% .030 1 .292*4 .158 .202* .096 .524*4
Sig. (2-tailed) .060 .001 734 .001 .067 .019 .266 .000
N 135 135 135 135 135 135 135 135 135
x1.5 Pearson Correlation .314* .266% 173% .292*4 1 .023 .048 .196* .524*4
Sig. (2-tailed) .000 .002 .045 .001 795 577 .023 .000
N 135 135 135 135 135 135 135 135 135
x1.6 Pearson Correlation .022 .110 .107 .158 .023 1 .243*4 .241%% .458*4
Sig. (2-tailed) .798 .205 217 .067 .795 .005 .005 .000
N 135 135 135 135 135 135 135 135 135
x1.7 Pearson Correlation -.110 .016 -.106 .202* .048 .243* 1 192 .406*
Sig. (2-tailed) .206 .857 .223 .019 577 .005 .025 .000
N 135 135 135 135 135 135 135 135 135
x1.8 Pearson Correlation .322* .222*4 .249* .096 .196* 241 .192* 1 .620*4
Sig. (2-tailed) .000 .010 .004 .266 .023 .005 .025 .000
N 135 135 135 135 135 135 135 135 135
JmIX1 Pearson Correlation 523 .615*% ATT7 .524*% .524*4 4584 .406* .620*% 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
N 135 135 135 135 135 135 135 135 135

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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Uji Validitas X2

Correlations

x2.1 Xx2.2 x2.3 x2.4 X2.5 X2.6 x2.7 x2.8 x2.9 x2.10 x2.11 Xx2.12 x2.13 x2.14 x2.15 x2.16 x2.17 Jmix2
x2.1  Pearson Corelation 1 5517 A45¢ 2647 316" 030 A01H 175* 039 160 209* 239% 213* 103 3467 145 3337 565
Sig. (2-tailed) 000 .000 .002 .000 126 .000 042 653 064 015 005 013 233 .000 094 .000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.2  Pearson Comelati 5514 1 2027 317 247 063 3697 064 150 -054 2327 .333% 245 049 3607 139 211 506"
Sig. (24ailed) .000 005 .007 009 469 .000 458 082 537 007 000 004 570 000 108 014 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.3  Pearson Comelation| — 445% 2424 1 3727 336%  254% 261 2517 045 199* 135 2629 410%  252% 3997 .090 4337 6034
Sig. (2-tailed) 000 005 .000 .000 003 002 003 604 021 120 002 000 003 000 300 000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.4  Pearson Comelation| 2647  231% 3729 1 3167 143 Al4% 161 155 050 118 219* 3817 385" 305% 092 225 554M
Sig. (24ailed) 002 007 000 .000 097 .000 062 073 562 174 011 .000 .000 .000 288 .009 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.5  Pearson Correlation| 316" 224+ 3369 316" 1 200% 393 145 351% -025 .194* 118 409% 312+ 224% 108 4129 584
Sig. (2-tailed) 000 009 .000 .000 .001 .000 093 000 174 024 175 .000 .000 .009 213 .000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.6  Pearson Corelation| 030 063 2547 143 .290% 1 -032 321% 421 2947 260" 055 204* 317037 3159 271 4667
Sig. (2-tailed) 126 469 003 097 .001 112 000 000 001 002 521 017 .000 673 .000 .001 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
X2.7  Pearson Comelation|  401%  369%  261%  414® 393  -032 1 2019 213* 057 174 303" 449 295 3637 079 3527 610
Sig. (2-tailed) 000 .000 002 .000 .000 112 001 013 509 044 000 .000 .001 .000 364 .000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.8  Pearson Comelation| ~ .175* 064 2517 161 145 3219211 1 338 266" .198* 229" .187* 3077 223%  197* 046 459
Sig. (24ailed) 042 458 003 062 093 .000 001 000 002 021 008 030 000 009 022 599 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.9  Pearson Comelation| 039 150 045 155 3519 ATe 213* 338" 1 118 523# 127 20927 305%  212* 129 133 498
Sig. (2-tailed) 653 082 604 073 .000 .000 013 000 72 000 141 001 000 014 135 124 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.10  Pearson Correlati 160 -054 199+ 050 -025 2947057 2667 118 1 100 213 106 203* 27 2867 .181% 358+
Sig. (2-tailed) 064 537 021 562 174 .001 509 002 72 247 013 220 018 o1 .001 036 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.11  Pearson Corelation| 209* 2327 135 118 .194* 260%  174* .198* 523100 1 120 194% 180* 129 003 2477 448+
Sig. (2-tailed) 015 007 120 174 024 .002 044 021 000 247 164 024 .036 137 .968 .004 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.12 Pearson Comelation| ~ .239%  333%  262%  .219* 118 055 3037 229% 127 213* 120 1 285" 248" 358 260" 229" 5109
Sig. (2-tailed) 005 .000 002 o1 175 521 .000 008 141 013 164 .001 .004 .000 .002 .008 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.13  Pearson Comelation| — 213* 2457 4107 381%  409%  .204* A49# 187* 2924 106 194 2854 1 3557 .454% 000 4217 631
Sig. (2-tailed) 013 004 .000 .000 .000 017 .000 030 001 220 024 001 .000 .000 1.000 .000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.14  Pearson Comelation| 103 049 2527385 312¢ 37T 295% 307 305" .203* 180* 248" .355% 1 2067 242% 356 572+
Sig. (24ailed) 233 570 003 .000 .000 .000 001 000 000 018 036 004 000 008 005 000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.15 Pearson Comelation| ~ .346%  .360%  .399%  305%  .224¢ 037 3637 223" 212* 207 129 358" 454 226% 1 2087 334%  611M
Sig. (2-tailed) 000 000 .000 .000 .009 673 000 009 014 011 137 000 000 008 001 000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
x2.16  Pearson Correlation] 145 139 090 092 .108 3157079 197* 129 286" 003 2607 000 2427 278" 1 198* 3834
Sig. (2-tailed) 094 108 300 288 213 .000 364 022 135 001 968 002 1.000 .005 .001 021 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
X217 Pearson Corelation|] 3337 211* A33F 0 225% 412 271M 362% 046 133 181* 247 229" 4277 356 .334%  198* 1 607+
Sig. (2-tailed) 000 014 .000 .009 .000 .001 .000 599 124 036 004 .008 .000 .000 .000 021 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135
JmIX2 Pearson Corelati 5657 506" 603"  554%  584% 466 6107  459% 498  358% 448 510"  631%  572%  611% 3837 607" 1
Sig. (2-tailed) 000 .000 .000 .000 .000 .000 .000 .000 000 000 000 .000 .000 .000 .000 .000 .000
N 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135 135

. Corelation is significant at the 0.01 level (2-tailed).

*. Correlation is sgnificant at the 0.05 level (2-ailed).
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Uji Validitas X3

Correlations

x3.1 x3.2 x3.3 x3.4 JmIX3
x3.1 Pearson Correlation 1 .381* .233* .259* .655*
Sig. (2-tailed) .000 .007 .002 .000
N 135 135 135 135 135
x3.2 Pearson Correlation .381* 1 .353* .294** .768*
Sig. (2-tailed) .000 .000 .001 .000
N 135 135 135 135 135
x3.3 Pearson Correlation .233* .353* 1 .184* .665**
Sig. (2-tailed) .007 .000 .032 .000
N 135 135 135 135 135
x3.4 Pearson Correlation .259*4 .294* .184* 1 .630™
Sig. (2-tailed) .002 .001 .032 .000
N 135 135 135 135 135
JmIX3  Pearson Correlation .655*% .768* .665*% .630*4 1
Sig. (2-tailed) .000 .000 .000 .000
N 135 135 135 135 135

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Uji Validitas Y
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Correlations

yl.1 y1.2 y1.3 yl.4 y1.5 y1.6 yl1.7 JmlY
yl.1  Pearson Correlation 1 .162 .140 .300*4 2414 .239%4 .232*4 .593*4
Sig. (2-tailed) .060 .105 .000 .005 .005 .007 .000
N 135 135 135 135 135 135 135 135
yl.2 Pearson Correlation .162 1 .350* .314* .071 .355* .056 .608*4
Sig. (2-tailed) .060 .000 .000 412 .000 .521 .000
N 135 135 135 135 135 135 135 135
yl.3 Pearson Correlation .140 .350™4 1 .206* 524 174 .205* .631*
Sig. (2-tailed) .105 .000 .016 .000 .044 .017 .000
N 135 135 135 135 135 135 135 135
yl.4 Pearson Correlation .300%4 .314* .206* 1 -.050 .350* .069 5444
Sig. (2-tailed) .000 .000 .016 .565 .000 424 .000
N 135 135 135 135 135 135 135 135
yl.5 Pearson Correlation .241% .071 524+ -.050 1 .081 .201* 497+
Sig. (2-tailed) .005 412 .000 .565 .353 .019 .000
N 135 135 135 135 135 135 135 135
yl.6 Pearson Correlation .239%4 .355*% A74* .350* .081 1 .188* .609*4
Sig. (2-tailed) .005 .000 .044 .000 .353 .029 .000
N 135 135 135 135 135 135 135 135
y1.7 Pearson Correlation .232% .056 .205* .069 .201* .188* 1 .491%
Sig. (2-tailed) .007 521 .017 424 .019 .029 .000
N 135 135 135 135 135 135 135 135
JmlY  Pearson Correlation .593*4 .608*4 .631* 544 497 .609*4 491+ 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000
N 135 135 135 135 135 135 135 135

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Reliability X1

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Vald 135 100.0
Excluded? 0 .0
Total 135 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of tems

.604

8
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Reliability X2

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Vald 135 100.0
Excluded? 0 .0
Total 135 100.0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of tems

.839

17
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Reliability X3

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Vald 135 100.0
Excluded? 0 .0
Total 135 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of tems
.613 4
Reliability Y

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Vald 135 100.0
Excluded? 0 .0
Total 135 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of tems

.647

Z
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Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardiz
ed Residual
N 135
Normal ParametersaP Mean .0000000
Std. Deviation .27854009
Most Extreme Absolute .088
Differences Positive .041
Negative -.088
Kolmogorov-Smirnov Z 1.019
Asymp. Sig. (2-tailed) .251
a. Test distribution is Normal.
b. Calculated from data.
Regression
Variables Entered/Removed
Variables
Model Variables Entered Removed Method
1 - -
service strate_gy, service Enter
system, service people
a. All requested variables entered.
b. Dependent Variable: minat beli
Model SummaryP
Adjusted Std. Error of Durbin-
Model R R Square R Square the Estimate Watson
1 .676% 457 .445 .28171 1.747

a. Predictors: (Constant), service strategy, service system, service people
b. Dependent Variable: minat beli
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ANOVAP

Sum of
Model Squares df Mean Square F Sig.
1 Regression 8.764 3 2.921 36.811 .0002
Residual 10.396 131 .079
Total 19.160 134
a. Predictors: (Constant), service strategy, service system, service people
b. Dependent Variable: minat beli
Coefficientd
Unstandardiz ed Standardized
Coefficients Coefficients Correlations Collinearity Statistics
Model B Std. Error Beta t Sig. Zero-order Partial Part Tolerance VIF
1 (Constant) 665 333 1.999 048
service system 347 079 337 4.424 .000 569 .361 .285 712 1.404
service people 318 .089 .298 3.576 .000 577 .298 .230 595 1.680
service strategy 173 071 .190 2.423 017 492 .207 .156 675 1.482

a. Dependent Variable: minat beli

Charts

Histogram

Dependent Variable: minat beli

Frequency

1

Mean =1t
Std. Dev.

Normal P-P Plot of Regression Standardized Residual

Expected Cum Prob

Dependent Variable: minat beli

154




Scatterplot

Dependent Variable: minat beli

Regresslon Studentized Resldual
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