
 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

87 
 

REFERENCES 

Anderson, E. M. (1998). The use of Metaphor in On-Line Advertising. Florida. 

Published Undergraduate Thesis. The University of Florida.  

Black, Max. (1955). “Metaphor”. Proceedings of the Aristotelian Society, New 

series, Vol. 55, pp. 273-294. Blackwell Publishing.  

Chorianopoulus, K., &Spinellis, D. (2003). A Metaphor for Personalized Television   

Programming. Athens, Greece.Athens University of Economics & 

Business.  

Czerpa, D. (2006). The Woman’s Magazine Elle. A Comparative Study of 

Metaphors in the Swedish and English Edition. Departement of 

Language and culture. Engelska, C Extended Essay, Linguistic in the 

Midnight Sun, Report No.8: Lulea University of Technology. 

Forceville, C. (1996). Pictorial Metaphors in Advertising. London/New york: 

Roudladge.  

Ferriz, M.L.V. (2014). Is There Such A Thing As A Trade Mark For Slogan?.Spain. 

Universidad De Alicante. 

Foster, T.R.V. (2001). The Art & Science of the Advertising Slogan. UK. ADS 

logans    Unlimited.  

Famelart,  E. (2010). Multimodal Metaphors and Advertising: A Trilingual 

Comparison of the Use of Metaphor in Bank. Master Dissertation in 

English Linguistic. Spain: Faculty of English Philology I. 

Forceville, C. (2008). Pictorial and Multimodal Metaphor in Commercials. 

Amsterdam: Amsterdam School for Cultural Analysis (ASCA) 

Herrmann. J. B. (2013). Metaphor in Academic Discourse. Netherland: Vrije 

Universiteit.  

Honey, M.,& Gilpin, R.(2009). Special Report.Washington: United States Institute 

of Peace. 

Hong Bo, Z., & Wen-Juan, S. (2010). Metaphors Analysis in The Educational 

Discourse: A Critical Review. China. Collage English Section: Zhejiang 

Wanli University, Vol. 8, No.9 (Serial No.84). 

Indurkhya,  B., &Ojha, A. (2008). A Computational Model For Visual Metaphors. 

India: International Institute of Information Technology, Gachibowli, 

Hyderabad 500 032, Andhra Pradesh, India.  



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

88 
 

Kadry, Dr. A. (2015). The Persuasive Effect of Using Visual Metaphors in 

Advertising Design. International Design Journal (Vol.6): 33-40. The 

Higher institute of Applied Arts, Graphics& Advertising arts dept.  

Krcmarova, Kateřina. (2008). Linguistic and Non-Linguistic Communication 

Advertising. Department of English and American Studies: Masaryk 

University Faculty of Arts. 

Krippendorff, K. (1989). Content Analysis. In E. Barnouw, G. Gerbner, W. 

Schramm, T. L.  Worth, & L. Gross (Eds.), International encyclopedia 

of communication (Vol. 1, pp. 403-407). New York, NY: Oxford 

University Press. 

Kovecses, Z. (2002). Metaphor: A Practial Introduction. New york: Oxford 

University Press. 

Kothari.C.R. (1990). Research Methodology. India: University of Rajasthan, 

Jaipur.  

Lakoff, G. (1992). The Contemporary Theory of Metaphors. In Ortony, Andrew 

(ed.) Metaphor and Tought (2nd edition): Cambridge University Press. 

Lakoff, G. & Johnson, M. (1980). Metaphors We Live By. Chicago: The University 

of Chicago Press.  

Maalej, Z. (2005). Doing Critical Discourse Analysis with The Contemporary 

Theory of Metaphor: Towards A Discourse Model of Metaphors. Chapter 

Six.  

Musolff, A. (2006). Metaphor Scenarios in Public Discourse. Durham: School of 

Modern Language and Cultures. Durham University.  

Oritonang, H., &Ownie, S.J. (2011). The Figures of Specch in Vogue’s 

Advertisement. 

Rios, M. E. C.(2007). The Teaching of Metaphor and Vocabulary Used in Financial 

Advertising. The ESPecialist, Vol. 28 (87-113). Spain: Universidad de 

Almería.  

Rosa, V. M.(2009). The Role of Pictorial Metaphor in Magazine Advertising. 

International Journal Vol. 22 (167-180). Complutense University of 

Madrid. 

Sacristan,M.V. (2009).Overtness-Covertness in Advertising Gender Metaphors. 

Spain:University of Valladolid. 

Shen, Y., & Balaban, N. (1999). Metaphorical in Coherence in Discourse. Israel: 

Tel Aviv University. 

Simon, M. 2011. The Role of the Researcher. 



 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

89 
 

Stange, J., & Brown, D.(2010). Tourism Destination Management. America. The 

United States Agency for International Development to the Global 

Sustainable Tourism 

Tay,D. (2014). Lakoff and The Theory of Conceptual Metaphor. Hongkong:The 

Hong Kong Polytechnic University. 

Wittink, J. (2010). Reliable Metaphor Analysis in Organizational Research. VU 

University Amsterdam/ Inholland University of Applied Sciences. 

Xu, J. (2009). Interpreting Metaphor of Modality in Advertising English. English 

Language Teaching Vol. 2 No.4. China. School of Foreign Languages, 

Jiangsu University.  

Yu, C. (2009). Metaphors in Food Advertising Slogans. The school of Teacher 

Education. C-essay in English Linguistic. Kristianstad University 

Collage.  

http://www.thefreedictionary.com/Asia. Retrieved on 17 May 2016 

www.UNWTO.com. Retrieved on 20 April 2016 

https://sportourism.id/tourism/logo-dan-slogan-pariwisata-10-negara-asean-mana-

yang-paling-oke .   Retrieved on 27 September 2016 

https://www.youtube.com/watch?v=_ysyte8MIhQ Indonesia. Retrieved on 27 

September 2016 

http://www.youtube.com/watch?v=vLpDxH2OG_A Singapore. Retrieved on 27 

September 2016 

https://www.youtube.com/watch?v=2S5XxshfHrA Myanmar. Retrieved on 27 

September 2016 

http://www.youtube.com/watch?v=WiqfVl6R_Eg  Vietnam. Retrieved on 27 

September 2016 

http://www.youtube.com/watch?v=32sbF72kJN8 Philippines. Retrieved on 27 

September 2016  

http://www.youtube.com/watch?v=OLHcgJEyl2I Malaysia. Retrieved on 27 

September 2016 

www.youtube.com/watch?v=Bi7c_J6wp1Q  Laos. Retrieved on 27 September 

2016 

www.youtube.com/watch?v=Sp68gZyNBa4 Brunei Retrieved on 27 September 

2016 

www.youtube.com/watch?v=_5ZuWXDDJ5s Thailand Retrieved on 27 September 

2016 

http://www.thefreedictionary.com/Asia
http://www.unwto.com/
https://sportourism.id/tourism/logo-dan-slogan-pariwisata-10-negara-asean-mana-yang-paling-oke
https://sportourism.id/tourism/logo-dan-slogan-pariwisata-10-negara-asean-mana-yang-paling-oke
https://www.youtube.com/watch?v=_ysyte8MIhQ
http://www.youtube.com/watch?v=vLpDxH2OG_A
https://www.youtube.com/watch?v=2S5XxshfHrA
http://www.youtube.com/watch?v=WiqfVl6R_Eg
http://www.youtube.com/watch?v=32sbF72kJN8
http://www.youtube.com/watch?v=OLHcgJEyl2I
http://www.youtube.com/watch?v=Bi7c_J6wp1Q
http://www.youtube.com/watch?v=Sp68gZyNBa4
http://www.youtube.com/watch?v=_5ZuWXDDJ5s


 

    digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id  digilib.uinsby.ac.id   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

90 
 

www.youtube.com/watch?v=fcz_0RiF0p4 Cambodia. Retrieved on 27 September 

2016 

www.youtube.com/watch?v=faJ1TuOkZ0w  Malaysia. Retrieved on 27 September 

2016 

 

 

 

 

 

 

http://www.youtube.com/watch?v=fcz_0RiF0p4
http://www.youtube.com/watch?v=faJ1TuOkZ0w

